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Reversing the tide: Expanding homeowner's coverage
across coastal Cape Cod and the South Shore

BY MARK TALERICO AND RYAN O'CONNELL

e serve thousands of business
WOwners and managers who

work around the clock to sup-
port their families. That makes it even
more imperative to assure them peace
of mind at home so they can focus on
their companies in this very challeng-
ing economy.

This is a key rationale behind the
Rogers & Gray Academy’s 2010 educa-
tional series targeting South Shore and
Cape Cod businesses with workshops
on both sides of the canal beginning in
February with our “How to Protect
Your Home.”

below the average FAIR Plan premium.
In addition, we offer multiple rates
compared with a single rate by FAIR.

So, how can we provide this peace-of-
mind coverage for homeowners when
most other carriers have fled the mar-
ket, forcing many abandoned customers
to flee toward the FAIR program?

We rate each house individually to
determine eligibility, rather than issue
a blank decree covering a large geo-
graphic area as most carriers did
before they abandoned the region. We
measure in detail how far a residence is

Please join Mark and Ryan for their Feb. 23 seminars at the Mid-Cape Home Centers
Design Showroom in Plymouth from 8 to 9:30 a.m. and in Hyannis from
noon to 1:30 p.m. and 5:30 to 7 p.m., sponsored by Rogers & Gray Insurance Agency.
To RSVP, call (877) 214-0356 or e-mail rsvp@rogersgray.com.

The good news is that Rogers & Gray
Insurance Agency and Narragansett Bay
Insurance Company are able to offer
homeowners — especially those living on
or near the coast — affordable and com-
prehensive coverage at a time when most
carriers have abandoned the market in
the wake of recent, devastating hurri-
canes to the south, especially Katrina.

Two years ago, Narragansett Bay
Insurance Company, backed by fresh
capital and a unique risk model,
entered the shrinking market to offer
an alternative to the state’s FAIR plan.
Rogers & Gray soon partnered with
Narragansett. While some carriers look
at all of eastern Massachusetts as risky,
our two companies see it very different-
ly. We agree with consumer groups that
have argued for years that our commu-
nities should not suffer for storms
occurring in the Gulf of Mexico.

Narragansett Bay reviews each home,
regardless of location, for acceptability.
Many homes are able to be covered,
sometimes with prices significantly

located from the shore, how high it sits
above sea level, how well it’s construct-
ed and whether it has yearround or
summer-only residents.

It’s all part of an overall strategy by
Narragansett Bay Insurance Company to
precisely analyze risks. A big part of this
commitment is embodied in our exclu-
sive risk management and underwriting
program called ShelterPride, which has
increased homeowners’ awareness of
what causes losses — whether it is a trip-
ping hazard that may lead to the injury
of a family member or close friend, or a
condition, which left uncorrected, may
cause a water loss that could ruin per-
sonal items such as irreplaceable family
heirlooms or photo albums.

Ensuring that homes have the proper
amount of insurance based on their
replacement value is another benefit of
ShelterPride. In some cases, homes may
be over insured, entitling homeowners
to a reduction in their premiums.

With the ShelterPride complete inte-
rior and exterior home report, we

become better familiarized with a
house and property and we are in a
better position to address a loss situa-
tion. It helps us identify the scope of
loss and reduces the time required to
settle a claim in the event of a cata-
strophic loss. In addition, the more we
can increase awareness of reducing
risk among policy holders, the fewer
claims we should have to pay, enabling
lower-cost homeowners insurance.

Behind this initiative is a powerful
and highly precise analytics program
that Mark helps
Narragansett Bay
Company’s chief risk and underwriting
officer. This is the critical backbone
that lets us expand across the Cape
and South Shore. That’s because the
more we can fine tune real risk, the
more effectively we can work with the
reinsurance companies that financially
back us up. It lets us negotiate the low-

oversee  as
Insurance

est possible rates with them, which can
be passed on to our customers.

When we meet with business owners
to discuss coverage of their homes, we
focus on several points:

® Despite a kneedjerk reaction by
many carriers to abandon the mar-
ket, we remain willing to write
policies.

B Qur rates will be commensurate
with the risk, but our pricing will not
be egregiously high and it will be
very competitive with the FAIR plan.

® Your homeowner’s policy is not a
commodity based on price alone.
You are insuring probably your
biggest investment beyond your
business. B

Mark Talerico is chief risk and underwriting
officer for Narragansett Bay Insurance Company.
He can be reached at mtalerico@nbic.com.

Ryan O'Connell is vice president of
Rogers & Gray Insurance Agency Inc. He can be
reached at oconnellry@rogersgray.com.
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Superior
Telecommunications
Systems for
Your Small and
Medium-sized Business

We have the Technology:
« VoIP Solutions
« Bluetooth® compatibility

« Microsoft Outlook
Integration

« Video Teleconferencing

We have the Products:

« ESI Communications Servers
with cell phone integration

« Avaya

We have the Service:
« 24-hour on-call
« Certified technicians
» Remote diagnostics

« Voice and Data Cabling

We make it easy to communicate.

Ask us about the full range of
office support equipment and IT services
available through our local affiliates.

CALL Byron Lafferty fora
free on-site demonstration.

508.778.2224
866.865.1818

capewidetelephone.com

SERVICING THE CAPE AND
SOUTHEASTERN MASSACHUSETTS
FOR OVER 18 YEARS
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